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Barcelé HOteG r()up Welcome toMeet Plan the MICE proposal that combines unique

- spaces In strategic locations with our highest standards for
comin Itted tO the sustainability, gastronomy.and technology ensure toplevel
\Vi |CEseg ment meetings and conferences.

Experiential innovation at the service of trends that allow us to
design=memorable meetings and events in the best destinations,
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At Barcel6 Hotel Group, attention to detail and over 90 years of
expertise make us the perfect allies in proving that excellence is part
of our DNA.

Forfurther
Information and
bookings




Barcelo Hotel Group was founded in Mallorca in 1931,
and hotels have been ogassion and vocatioffior three

///77 generations. Making guests happy is our driving force.
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Oneofthe 10

Brand Finance’ strongesthotel brandsin
the world.

Best hotel management company
In the world according to the 2024
World Travel Awards.
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Next
destinations

France
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next few years is to continue growing. Morocco
With over 300 hotels in 30 countries, we

want to maximiseour vastgrowth \.{‘ ~ CapeVerde 8 SaudiArabia b Thailand

potential. We will continue to explore ) . L
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in existing destinations. Our goal for 2025 Maldives

IS to add betweer25 and 30 new hotels

to our portfolio.
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Backed by over 90 years of experience

in the hospitality industry, the Barcelo

Hotel Group is @ioneerin
experiential innovation, offering
unigue and differentactivities and
concepts to customers, designed for
and by them.

The Barcel6 Hotel Group remains
firmly committed tospecialisation
diversification and differentiationas
we strive to create unique and

unrepeatable moments at our hotels.

All of this Is carried out under the
marketing of our four brands, which
ultimately offerdifferent ways to
enjoy the travel experience.
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ROYAL HIDEAWAY

LUXURY HOTELS & RESORTS

At Royal Hideaway Luxury Hotels &
Resorts, we believe in offering
authentic and genuine experiences
that reflect the essence of the best
moments. We believe that luxury is

experiential; it is found in the
extraordinary moments our guests
experience as they enjoy the
journey and discover the most
authentic aspects of each
RSAGAY I GA2wedelve K I {
Into the history, culture, art, fine
dining, architecture and essence of
each of our destinations, so that
our guests can enjoy unique, world
class experiences. Exceptional. Full
of emotion. Transformative.

Barcelo

HOTELS & RESORTS

The pursuit of inspirations our
lifestyle. This is why we design
creative and innovative concepts
that give a speciaparkto our
destinations, making them more
vibrant, interesting and varied, and
to our guests, awakening their
creativity and desire to explore.
They also drive the hotel industry
by leading trends and paving the
way for a new way to travel:
modern, nonconformist, inspiring,
local and sustainable. At Barcel6
Hotels & Resorts, we want every
trip to have special energg, spark
that awakens and inspires us.

MICE
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Occidental

HOTELS & RESORTS

At Occidental Hotels & Resorts, we vie

the hotel experiencé & G KS (N
A close companion with the perspective

and courtesy of the best host
Imaginable, capable of stimulating
travellerswho seek little adventures.

We represent theole of a facilitatoror

a link between guests and their travel
experience.

Our locations are designed to immerse
travellersin the adventure of every
destination as we awaken their senses
and make sure we always feel within
reach.Occidental Hotels & Resorts
cater to guestsTheir travel style. Their
way of living.
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all the positive feelings that a person,
situation, or place can radiate.

At Allegro Hotels, we believe atrip is
the perfect time toshare truly happy
moments. Like a meeting in which our
hotels are a positive oasis for guests,
place where they can feel free and

happy.

A place where theres always
something to celebratesomething to
Imagine or discover, no matter how
small or simple, and something to
enjoy. In essence, a place with the
energy needed to bring a smile to your
face.

MICE
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Commlttedto J
regenerativetourism

S
Barcel6ReGeris the Barcel6 Hotel Group's | —-
sustainability strategy aimed ataximisingour
posmve Impact on destinations, in line with tourism F
that is moreresponsible and sustainablévore
regenerative.

\

Barcel6ReGerallows us to contribute to a more just
local and globakconomy as we help protect people
and the env}(onment It is our commitment to
transform the\travel segment and om"roadmap \\
towards a sustamable and responSIbIe future in the
tourism industry. e Y
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y the G TC (Global Sustainable Tourism Council)
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experiential innovation and showcase local
ingredients for guests teavour(and
remember).

It already holdsS8 Michelin stars and 8 Repsol
Suns.

La Santa Maria
Thisgastrobaris an experience that takes
diners on a culinary journey around the
world, specialisind y Wi N} @St f Ay 3
invite guests to feast on the most popular
foods in the world
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Arrozante

Restaurantspecialisingn rice

and paella dishes, backed by one
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