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Barceló Hotel Group,
committedto the
MICE segment

Welcome to Meet Plan, the MICE proposal that combines unique 
spaces in strategic locations with our highest standards for 
sustainability, gastronomy and technologyto ensure top-level 
meetings and conferences. 

Experiential innovation at the service of trends that allow us to 
design memorable meetings and events in the best destinations, 
ǊŜƎŀǊŘƭŜǎǎ ƻŦ ǘƘŜ ǇǊƻƧŜŎǘΩǎ ǎŎƻǇŜΦ 

At Barceló Hotel Group, attention to detail and over 90 years of 
expertise make us the perfect allies in proving that excellence is part 
of our DNA.

Forfurther
information and 
bookings
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2º Chainin Spain

30
Oneof the Top 30 largest

chainsin the world

+300
Hotels(Leisure53% -

Urban 47%).

66.000 Rooms

30 Countries

4 Brands

Barceló Hotel Group was founded in Mallorca in 1931, 
and hotels have been our passion and vocation for three 
generations. Making guests happy is our driving force. 

Oneof the 10
strongesthotel brandsin 
the world.

Best hotel management company 
in the world according to the 2024 
World Travel Awards.
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Next
destinations

¢ƘŜ .ŀǊŎŜƭƽ IƻǘŜƭ DǊƻǳǇΩǎ ǇǊƛƻǊƛǘȅ ŦƻǊ ǘƘŜ 

next few years is to continue growing. 

With over 300 hotels in 30 countries, we 

want to maximiseour vast growth 

potential. We will continue to explore 

new regions, such as Egypt, the Maldives 

and Bahrain, as we bolster our presence

in existing destinations. Our goal for 2025 

is to add between 25 and 30 new hotels 

to our portfolio.

Spain

Morocco
Egypt

CapeVerde

Bahrain

Maldives

France

ThailandSaudiArabia
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Leadersin
experiential
innovation

Backed by over 90 years of experience 
in the hospitality industry, the Barceló 
Hotel Group is apioneer in 
experiential innovation, offering 
unique and differentactivities and 
concepts to customers, designed for 
and by them. 

The Barceló Hotel Group remains 
firmly committed to specialisation, 
diversification and differentiationas 
we strive to create unique and 
unrepeatable moments at our hotels. 
All of this is carried out under the 
marketing of our four brands, which 
ultimately offer different ways to 
enjoy the travel experience.
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At Royal Hideaway Luxury Hotels & 
Resorts, we believe in offering 
authentic and genuine experiences 
that reflect the essence of the best 
moments. We believe that luxury is 
experiential; it is found in the 
extraordinary moments our guests 
experience as they enjoy the 
journey and discover the most 
authentic aspects of each 
ŘŜǎǘƛƴŀǘƛƻƴΦ ¢ƘŀǘΩǎ ǿƘȅ we delve 
into the history, culture, art, fine 
dining, architecture,and essence of 
each of our destinations, so that 
our guests can enjoy unique, world-
class experiences. Exceptional. Full 
of emotion. Transformative.

The pursuit of inspiration is our 
lifestyle. This is why we design 
creative and innovative concepts 
that give a special sparkto our 
destinations, making them more 
vibrant, interesting and varied, and 
to our guests, awakening their 
creativity and desire to explore. 
They also drive the hotel industry 
by leading trends and paving the 
way for a new way to travel: 
modern, non-conformist, inspiring, 
local and sustainable. At Barceló 
Hotels & Resorts, we want every 
trip to have special energy, a spark 
that awakens and inspires us.



At Occidental Hotels & Resorts, we view 
the hotel experience ŀǎ ǘƘŜ ǘǊƛǇΩǎ ǎƻǳƭΦ 
A close companion with the perspective 
and courtesy of the best host 
imaginable, capable of stimulating 
travellerswho seek little adventures. 

We represent the role of a facilitator or 
a link between guests and their travel 
experience. 

Our locations are designed to immerse 
travellersin the adventure of every 
destination as we awaken their senses 
and make sure we always feel within 
reach. Occidental Hotels & Resorts 
cater to guests. Their travel style. Their 
way of living.

Our Ψƻƴƭȅ ƎƻƻŘ ǾƛōŜǎΩ culture reflects 
all the positive feelings that a person, 
situation, or place can radiate.

At Allegro Hotels, we believe a trip is 
the perfect time to share truly happy 
moments.Like a meeting in which our 
hotels are a positive oasis for guests, a 
place where they can feel free and 
happy. 

A place where there is always 
something to celebrate, something to 
imagine or discover, no matter how 
small or simple, and something to 
enjoy. In essence, a place with the 
energy needed to bring a smile to your 
face.



Committedto
regenerative tourism
Barceló ReGenis the Barceló Hotel Group's 
sustainability strategy aimed at maximisingour 
positive impact on destinations, in line with tourism 
that is more responsible and sustainable. More 
regenerative. 

Barceló ReGenallows us to contribute to a more just 
local and global economy as we help protect people 
and the environment. It is our commitment to 
transform the travel segment and our roadmap 
towards a sustainable and responsible future in the 
tourism industry. 

Since December 2023, Barceló Hotel Group has been 
recognized by the GSTC (Global Sustainable Tourism Council) 
for our Ψ.ŀǊŎŜƭƽ ReGen{ǘŀƴŘŀǊŘǎΣΩ making us the first Spanish 
hotel chain to achieve this recognition and one of the few in 
the world to have it.

In 2022, several Barceló hotels earned the Biosphere seal, a 
certificate that falls within the principles of sustainability and 
continuous improvement to promote sustainable growth in 
the tourism industry. 
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Cuisinestarring
local aspects

¢ƘŜ .ŀǊŎŜƭƽ IƻǘŜƭ DǊƻǳǇΩǎ ǊŜǎǘŀǳǊŀƴǘǎ ŎŀǘŜǊ ǘƻ 
experiential innovation and showcase local 
ingredients for guests to savour(and 
remember). 

It already holds 8 Michelin stars and 8 Repsol 
Suns. 

La Santa María
This gastrobaris an experience that takes 

diners on a culinary journey around the 
world, specialisingƛƴ ΨǘǊŀǾŜƭƭƛƴƎ ǘŀǇŀǎΩ ǘƘŀǘ 
invite guests to feast on the most popular 

foods in the world.

Arrozante
Restaurants specialisingin rice 
and paella dishes, backed by one 
ƻŦ {ǇŀƛƴΩǎ ōŜǎǘ ǊƛŎŜ ŎƘŜŦǎΥ /ŀǊƭƻǎ 
Otaola.


